The Importance of Adapting Products to Fit Customer Preferences
Adapting your products to fit the preferences of your customers is a very sustainable procedure of ensuring that the products meet the requirements of the various markets. This is achieved by ensuring that the products meet the requirements of the local cultures of its customers and also the regulatory requirements for the sale of the products. Adapting products to fit the preferences of your customers helps the company avoid de-globalization, which is mostly characterized by extensive recession, public unrest, protectionist policies, and other factors which cause suffering to the global economic integration. 
[bookmark: _GoBack]The adoption of products that meet customer preferences also helps businesses in maintaining strong growth in the emerging economies, reduce the level of business disruption caused by geopolitical factors and natural disasters such as climate changes and ensure both regional and international business institutions continue to function and grow reasonably. This also enables this kind of continued globalization created by companies’ ability to meet the preferences of its customers enables companies to maintain a healthy competition in the intense and partially protected markets. It also helps avoid weak and/or unsustainable economic growth all over the world which may harm the companies or even the entire global economy. 
In history, the failure to maintain sustainable growth been the main rule according to a pessimistic expert. For instance, the first decade of the 21st century after the Great Depression speculated growth in the BRIC and other great emerging economies. However, companies should not forget to focus on the relative rankings of income per capita which exhibit strong dynamics of growth and potential to venture into emerging economies. With proper consideration of the customer preferences and their relative income rankings, companies will be able to successfully venture into large to smaller markets and have a continued drive towards global growth. 
